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Social Media and Sexual 
Health Fact Sheet 
This fact sheet is for organizations, advocates, and 
communicators using social media. 

Social media can be a great tool for sharing news, information, and resources. It’s also a space where we 
can mobilize our communities to action. However, there is a history of social media platforms censoring and 
suppressing sexual health content, and it’s only getting worse. This fact sheet is an overview of the current 
social media landscape, a summary of recent changes making our work more difficult, and what we need to 
advocate for to have a free, open, and safe internet.

A couple of terms to keep in mind as we work through this fact sheet:

Access to Information
The United Nations and World Health Organization agree that having access to accurate and 
inclusive information about sex and sexuality is essential for people in making informed 
decisions about our sexual and reproductive lives. Many young people and 2SLGBTQ+ people 
use digital platforms for sexual health because traditional sources—like school sex-ed or family 
conversations—can be uncomfortable or make them feel shameful. Without fact checking and 
safety mechanisms, these digital spaces expose users to harassment and disinformation, resulting 
in poorer health outcomes in real life.

Freedom of Expression vs Hate Speech
The Universal Declaration of Human Rights states that everyone has the right to freedom of 
opinion and expression, including the freedom to hold opinions without interference and to seek, 
receive and impart information. This does not mean that hate speech, which incites violence and 
intolerance, is or should be acceptable online or offline. Canada, like other countries, does make 
it a criminal offence to willfully promote hatred against an identifiable group, including based on 
people’s sex or sexual orientation —all Charter rights are subject to reasonable limits in a free and 
democratic society.

https://digitallibrary.un.org/record/832961?ln=en&v=pdf
https://www.who.int/news-room/questions-and-answers/item/comprehensive-sexuality-education
https://www.un.org/en/about-us/universal-declaration-of-human-rights#:~:text=Article%2019,media%20and%20regardless%20of%20frontiers.
https://laws-lois.justice.gc.ca/eng/acts/c-46/section-319.html
https://laws-lois.justice.gc.ca/eng/acts/c-46/section-319.html


Current Landscape and Policies 
Social media can be an accessible and affordable way to connect to a wide audience, making it easier to 
have more people hear about important sexual health information. It lets people share things quickly and 
directly, sometimes responding in real-time to big issues or changes.

Below are links to policies that are meant to guide user behavior, advertising, and accountability at some of 
the most popular social media platforms.

Google Meta Reddit TikTok X/Twitter YouTube

*Policies are specific 
to individual 

Google products.

Community 
Standards

Reddit Rules
Community 
Guidelines

The X Rules
Community 
Guidelines

Advertising Policies Ad Standards Ads Policy Advertising Policies Ad Policies Monetization Policies

Transparency Report Transparency Reports Transparency Report Transparency Center Transparency  Center Transparency Report

Policy Changes Impacting Access to Information and 
Sexual Health 
Social media platforms are making it more difficult to share accurate and rights-based sexual health 
content, for example:

Moderation practices frequently delete or ban content or accounts about sex or gender. 

Sometimes sexual health content is age restricted, which limits the ability of young people to learn 
about puberty, safer sex, or consent.

Sexual health information about abortion regularly gets flagged as “political content,” making it 
subject to different guidelines than general health information.

Misinformation and disinformation get a lot of engagement online. For social media companies and 
content creators, engagement = $$$, since that data is used to sell ads. Sexual health misinformation 
is really effective at generating engagement, and so it gets prioritized in the algorithm over 
factual information. 

Suppressing access to life-saving sexual health information harms groups who are already marginalized 
and oppressed, including women, 2SLGBTQ+ people, sex workers, and youth. Without access to accurate, 
inclusive sexual health information, communities everywhere will face poorer health outcomes.

https://transparency.meta.com/policies/community-standards
https://transparency.meta.com/policies/community-standards
https://redditinc.com/policies/reddit-rules
https://www.tiktok.com/community-guidelines/en
https://www.tiktok.com/community-guidelines/en
https://help.x.com/en/rules-and-policies/x-rules
https://www.youtube.com/intl/ALL_ca/howyoutubeworks/policies/community-guidelines/
https://www.youtube.com/intl/ALL_ca/howyoutubeworks/policies/community-guidelines/
https://support.google.com/adspolicy/answer/6008942?hl=en&sjid=8335093218281023774-NC
https://transparency.meta.com/policies/ad-standards/
https://business.reddithelp.com/s/article/Reddit-Advertising-Policy-Overview
https://ads.tiktok.com/help/article/tiktok-advertising-policies
https://business.x.com/en/help/ads-policies
https://support.google.com/youtube/answer/1311392
https://transparencyreport.google.com/?hl=en
https://transparency.meta.com/reports/
https://redditinc.com/transparency
https://www.tiktok.com/transparency/en
https://transparency.x.com/en
https://transparencyreport.google.com/youtube-policy/removals?hl=en&channels_by_reason=period:2023Q2&lu=channels_by_reason


Most recently, Meta has made updates to their community standards and moderation practices that will 
specifically harm queer and trans people by allowing discriminatory speech to exist on their platforms. 
These changes to their Hateful Conduct policy, along with firing fact-checkers in the U.S. (to be replaced with 
automated moderation software and Community Notes), will encourage hate speech and misinformation to 
spread on Facebook, Instagram, and Threads.

As noted by the Electronic Frontier Foundation, these changes have more to do with aligning themselves 
with the new American administration (who is aggressively restricting rights related to sexual and 
reproductive health and non-discrimination), than encouraging freedom of expression for everyone.

How to Navigate Social Media Restrictions 
While we work together with advocacy groups and governments on bigger system changes, here are tips for 
navigating posting sexual health content on social media: 

Interact with reliable and 
accurate information. Try to like, 
save, repost, and comment on 
content from accounts you know 
and trust. This helps boost them in 
the algorithm, which leads to more 
people seeing it.

Use words that don’t get flagged. 
It’s common to see many people 
use alternate spellings or phrases 
to avoid having their content 
automatically flagged (e.g., seggs/
sex, ab0rti0n, etc.) —just as long as 
people can read and understand it!

Link to your own website or 
newsletter. Getting people away 
from social media and onto your 
other channels is a great way 
of connecting your audience 
directly to your work

Engage with the reporting 
system. This includes reporting 
misinformation and hate speech, 
appealing content that is removed, 
and trying to talk to moderation 
staff to clarify any confusion. Take 
screenshots or track data where 
you can, and share it with staff at 
social media companies so they 
can better understand the impacts 
of their policies.

Delete Hate and Misinformation 
when you can. If bad actors are 
arguing in your comments or DMs, 
feel free to delete, report, and 
block their content. Depending on 
the platform, you can sometimes 
adjust content moderation settings 
(e.g., Facebook Comments, 
Sensitive Content on Instagram).

https://transparency.meta.com/en-gb/policies/community-standards/hateful-conduct/#policy-details
https://www.eff.org/deeplinks/2025/01/metas-new-content-policy-will-harm-vulnerable-users-if-it-really-valued-free
https://www.facebook.com/business/help/845417592621623
https://help.instagram.com/251027992727268


What We Need
While social media companies can seem very powerful, users and institutions are still able to advocate for 
policy changes or hold corporations to account on human rights violations. In order to achieve a free, open, 
and safe internet, we need: 

1 A human rights-based approach to regulating social media companies, where our rights to free 
expression, equality, and full participation in society are not threatened. 

2 Corporations who understand proportional limits on expression, to ensure that rights to freedom of 
expression and equality rights can coexist to protect marginalized communities. 

3 Policies and guidelines created in collaboration with community organizations and subject matter 
experts which prioritize human rights and equality. 

4 Clear and accessible complaint and abuse-reporting policies, with consistent application, as well as 
an appeals process for content that is wrongly suppressed and removed. 

5 A greater investment in human staff and less reliance on automated content moderation, and training 
for staff from around the world on how to uphold human rights. 

6 More detailed transparency reports from social media companies that better explain decision-making 
behind removal or banning of content. 

Check out organizations like OpenMedia, Association of Progressive Communications, 
Feminist Principles of the Internet, and the Canadian Civil Liberties Association to stay 
up to date on campaigns that push for a more accessible and informative Internet.

Scan this QR code to learn more about 
sexual health advocacy 

https://openmedia.org/
https://www.apc.org/en
https://feministinternet.org/
https://ccla.org/

